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less Affordable



How will the inevitable growth of EVs

Impact your rural electric cooperative’s




23% of new



see EVs
everywhere!
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The Inflation Reduction Act

$7.5 billion invested in












We Asked 1,000 Rural Electric Cooperative Members

Confidence level 95%; Margin of Error £3.04%



Political Affiliation Regardless of Voting History



What We Found

RECs are not seen as the most trusted source
for information about EVs.

Members are divided on wanting or not wanting EVs -
but RECs must effectively communicate with both.

Public charging stations are a positive brand opportunity
for rural electric cooperatives.

Members expect EVs to cause disruption -
at great risk to the REC brand reputation.



Rural Cooperatives are not seen as a
trusted source for information about EVs

Members Don’t Think of Their Rural
Electric Cooperatives Until After They've
Made an EV Purchase



Rural Cooperatives are Not
Top of Mind for EV Information

Which resource would you go to first to learn more about electric vehicles?

400




Member Trust in Rural Cooperatives
for EV Information is Low




Once a Homeowner is Ready for In-Home Charging,
their Rural Electric Cooperative is #1 Resource







Taking Action: Enhance Awareness

Lead the conversation on EVs, earlier in
the purchase journey using SEM/SEO;
partner with others

Leverage the power of “friends and neighbors”
i.e. video testimonials and demo drives.

Be prepared to discuss how EVs will

impact your rural electric cooperative

Have your talking points ready - especially as it
related to rates and reliability.



Members are divided on
wanting or not wanting EVs

RECs must effectively
communicate with both.



Rural Americans - Same as All Americans -
Divided on if Their Next Vehicle Purchase Will Be an EV

All Americans
2022 - 45% not too/not at all likely



Younger People More Likely to Purchase EVs



54% of REC Members Oppose Phasing Out
Gas/Diesel Engines

Among Republicans Only Opposition
grows to 70% with 15% unsure.



Some Will Never Adopt
What, if anything, would encourage you to
purchase or lease an electric vehicle?

24.1% “none of the above”

Which of the following would most likely
increase your interest in purchasing or
leasing an electric vehicle?

21.5% “none of the above”



Take Action: Targeted, Unbiased Messaging

Connect EV advocates with those in the moveable middle; give
them the tools and training to tell others the co-op story

Consider the best message for each audience
(Climate change vs cost and convenience)

Present a clear plan for the future and address the
“how does this affect me?” factor

Provide advice without taking a pro/anti-EV stance; just the
facts



Brand Power(ed)

Public charging stations hold brand
opportunity for rural electric cooperatives



EV Charging Stations Lag in Rural States



Nearly 73 Don’'t Know if There is a Charging
Station within 50 Miles



Involvement in Public Charging has Positive
Perception



Taking Action: Leverage Charger Branding

Commit to visual representation of your
REC brand at public charging stations

Promote your coop’s investment in EV
infrastructure through paid, earned and
owned media channels

Charging stations bring pro-EV customers;
poor experience could hamper reputation

Charging time at public stations opens
new doors for engagement during charging
o  Economic development - destination brands
o  Retail
o  Entertainment
o Informational



Members Expect EVs to Cause Disruption

REC reputation on reliability, rates and renewables are at risk



IS the cornerstone of the rural cooperative model



Member Confidence Split in Electric Cooperative’s Abllity to
Keep Pace with Energy Demands



Member Confidence Split in Electric Cooperative’s Ability to Keep
Pace with Infrastructure/Charging Station Demands






As More People Own Electric Vehicles, How Do You Think
this Trend Will Affect Your Rural Electric Cooperative?

My rates
will go




As More People Own Electric Vehicles, How Do You Think
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Reliability - As More People Own Electric Vehicles,
How Do You Think This Trend Will Affect Your
Rural Electric Cooperative?

Reliability
will be




Reliability - As More People Own Electric Vehicles,
How Do You Think This Trend Will Affect Your
Rural Electric Cooperative?

Reliability ~ compromised
will be 58%



More Coal-Based Energy Will Be Needed to Meet Increased
Demand - More Renewable Energy, Like Wind and Solar, Will
be Needed to Meet Increased Demand



More Coal-Based Energy Will Be Needed to Meet Increased
Demand - More Renewable Energy, Like Wind and Solar, Will
be Needed to Meet Increased Demand

More
renewable
energy
More .
energy
507

50%



Take Action: Take Proactive, Thought-Leadership Position

o Proactive communication is critical to maintaining your brand
reputation through this transition; control the narrative

o Messaging about electricity reliability in rural America
will become even more important as EV adoption
continues to grow; communicate your plan

o Showcasing the strength of local infrastructure to handle
new energy demand is key to maintaining consumer trust
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Rural electric cooperatives

Introduced electricity into farm houses



Rural electric cooperatives

brought high speed broadband to
rural towns and farm businesses



Rural electric cooperatives

are the voice for rural Americans
In the ocean of EV messaging



Now Is the time to communicate proactively

You need to be an advisor to your membership
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